
We held the fifth installment of our free PR and
marketing conference. Since 2019, the event has:

      Delivered 30 hours of insight 

      Featured 23 guest speakers 

      Welcomed nearly 200 attendees

      Nearly 6,000 attendee hours 

      Covered 50 topics 

 Welcomed a Bangor
University undergraduate on 

a three-month internship.

 Attended the North Wales
Business Club quiz night in aid

of St David’s Hospice.

 Delivered more than 10
hours of guest lectures across

six talks in universities.

 Donated to Mold Town Council’s
Easter fun day to help purchase

400 chocolate eggs.

 Provided 60 hours of 
work experience for two 

high school pupils.

 Sponsored a barrel at
Mold Town Council’s

NovemberFest.

Outwrite is firmly invested in Mold Alexandra
Football Club’s quest to grow its women’s and girls’
section from grassroots to competitive level.

The backing allows the club to invest in the next
generation of coaches by funding Football
Association of Wales qualifications. 

Support also saw the Girls Fun Football team
receive:

 Training shirts
 & equipment

Water
bottles

Drawstring 
bags

Our 2024/25 social value initiatives 

So informative, provided me with great ideas to
take away and improve our comms and strategies.

Vision Support internal operations 
manager Kate Hurst.
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